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For a fitness clothing brand, we launched highly targeted Meta campaigns
that produced exceptional results, with multiple campaigns achieving 33X
ROAS and peaks of 65X ROAS. By combining sharp audience targeting,
compelling creative, and continuous optimization, we turned ad spend
into highly profitable revenue while maintaining strong performance

across winning campaigns.




	April 2024:
	What changed:
	May 2024:
	£6,212 spent → £30,861 revenue (4.97 ROAS) Richard’s first profitable, scalable month.

	July 2024:
	December 2024:
	Revenue scaled from €46k/month to €286k/month in 5 months.

